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What is SERP

Search Engine Results Pages | What does it look like?

G@ngk paper straw adhesives X !, Q
v

Q Al ) Shopping [ Images [E News [¥] Videos : More Tools

About 4,160,000 results (0.50 seconds)

Ad - https://www.hbfuller.com/ i (833) 672-1482
Paper Straw Adhesives - H B Fuller

We have a full line of adhesives for use in manufacturing paper straws. Contact us today to learn
more. Custom Formulation. Improving Lives. 130 Years Of Experience.
Product Finder - Browse Brands - Video Gallery - Markets And Applications

https://www.hbfuller.tw » markets-and-applications > pa... 3

Paper Straws | Manufacturing Paper Straws | H.B. Fuller

Qur paper straw adhesives deliver straw integrity during immersion in liquids. The paper
provides the desired barrier performance, and the adhesive provides two ...

https://iwww.hbfuller.com » glue-talk-blog > march > li...  §

How to Develop Liquid-Resistant Paper Straws - HB Fuller

Mar 9, 2021 — To ensure a paper straw does not unravel during use, there needs to be
a strong liquid-resistant adhesive holding the paper together.
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What is SERP

Search Engine Results Pages | What does it look like?

ey aper straw adhesive test U
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Q Al Shopping [ Images [ Videos [E News i More Tools

About 5,600,000 results (0.70 seconds)

Ad - https://www.hbfullercom/ : (833) 672-1482
Paper Straw Adhesives - H B Fuller

We have a full line of adhesives for use in manufacturing paper straws. Contact us today to learn
more. Engineering The Future. Innovative Adhesives. 130 Years Of Experience. Improving Lives.
Connecting What Matters.™. Custom Formulation.

Video Gallery - Markets And Applications - Product Finder - Browse Brands

What glue is used in paper straws?

A paper straw fiber tear test verifies that the amount of adhesive will enable production of
a strong straw. The paper manufacturer can conduct this test themselves or work with H.B.
Fuller to do so as part of their quality control process. Assessing the fiber tear performance
at the end of the line is the first test. mar9, 2021

https://www.hbfuller.com > glue-talk-blog » march» li... 3

How to Develop Liquid-Resistant Paper Straws - HB Fuller
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See outside
HB Fuller Co
Weasite Directions Save call
47 6 Google reviews

Manufacturer in Fridley, Minnesota

Address: 5220 Main 5t ME, Minneapolis, MN 55421
Hours: Open - Closes 3PM~
Phone: (651) 236-1600

Suggest an edit

Questions & answers

Ask 2 question
See all questions (1)

4] Send to your phone Send
Reviews Write a review  Acd a photo

@ "Good place to deliver to, nice people and fast unloading!”
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Google Algorithm Updates

E-A-T MOBILE-FIRST PANDEMIC RESPONSE
INDEXING

Penguin Update

Venice Update

Concept in Search Quality Guide- Ensuring your web pages are Focusing on the user experience Consumer behavior, content
Page Layout lines to ensure wabsites offar maobile-friendly with quality content and avoiding and misinformation

users experl and authoritalive too much irrelevant user-genarat-
Schema.o rg content that can be trusted ed content and too many ads

Core Quality
Update

2011 2013 2019 2021

2012 2014 2018 2020

PANDA HUMMINGBIRD BROAD BERT PAGE EXPERIENCE
CORE UPDATE AND CORE

. i B8 " . - Focusing on mobile content and P :

Producing and optimizing unique Creating and optimizing content = Improving the understanding

and compelling content that audiences want users expanenca L—“I PDATE of consumer intent through WE B V ITALS l: CWV }
comversational type search

Focusing on mobile Integrating new Core Web Vitals

themes
Pigeon Update content and users metrics to measure and improve
b BXpEnence on-page experiences
Page Lavout Focusing on the user experiance
B ! with quality content and avoiding o ) ) . . )
Refresh too much irrelevant usergenerat- Viobile Speed Rich Snlppet Review

ed content and too many ads

Ensuring content reflects user
intent and optimizing for conver-
sational search
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https://www.searchenginejournal.com/google-algorithm-updates-for-user-experience-timeline/395070/#close

What is SEO?

And how do search engines work?

Search Engine Optimization encapsulates all activities that contribute to
getting a website's pages to rank at the top of search results for target

keywords.
Crawling
Ranking
The process by which
search engines discover Ordering search results by
your web pages. relevance to the query.

D

Indexing

The storing and organizing of content
found during crawling.

©2021 H.B. Fuler Company



Core Components

Technical . -
Link Building
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Link Building

Suppliers' Social
Internal Lo e Forums Influencers
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L] Variety

Count
Unique
IO Keywords
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Long Tail vs Short Tail
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Long Tail vs Short Tail

L&
m

- - - Videos
Short Tail - General Keywords

“industrial adhesives”

O,

“‘industrial adhesives for flexible packaging’ >

/

Middle Tail - More Specific Keywords

SEARCH VOLUME

Compostable Adhesives for Flexible Packaging - HB Fuller
1 L ) Ay ibon copri

Long Tail - Very Specific Keywords

“‘compostable industrial adhesives for flexible packaging”

HB Fuller Launches Game-Changing Compostable Adhesives

SRR o R Pl

CONVERSION RATE
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What each page must have

& hbfuller.com/en/north-america/products-and-technologies/markets-and-applications/building-and-construction/windows Q B’ K
S E O _frlend |y U R I— StrUCtu re Customer Portal Product Finder Academy Investors Suppliers (Careers @ United States - English n

== H.B. Fuller Products & Technologies~  Sustainability-  Media Center-  About Us~  How to Buy~

-

#& | Pro Technologies / Markets and Applications £ Building and Construction / WS

Breaderumb trail - Windows Header tag(s) = HEBIEE " Hidden) Google Analytics

v

Contact a Specialist

We're here when you need us,
every step of the way.

(Hidden) Image alt tags

Green building is now the norm, and we are committed  Durable and Reliable Energy Efficient
to improving lives and protecting our planet. Througha  S0IUtions

wide selection of trusted solutions, we are helping
manufacturers create long-lasting, energy-efficient k k
- L =

and beautiful windows for any design or application

Whether we're creating new sealant formulations, Standard (Box), Composite and Foam Spacers - Our $2 More in:
manufacturing products, or providing responsive primary sealants and reactive and non-reactive Ruildinn and
customer support, we offer only the most advanced secondary sealants are laboratory- ani hittps:/Awww. hibfuller.com » bullding-and-construct : Page t|t|e |
— window glass sealant solutions a variety of extreme and accelerated a
K d-rich link ’ ensuring reliability and application flex Windows - |HSU|EIIIHQ Glass Sealant - HB Fuller _
eyword-ric s We understand that the durability and reliability of a solution for nearly every IG configuratl sy | B Fuller we offer insulst g window glass sealant that can maka your windows mora
window relies heavily on the quality of insulating hotmelt, reactive hotmelt, polyisobutyb . o R i amakerde sl slas -
sealants and desiccants used in the manufacturing polyurethane, silicone, and thermoplas 15 T i it i i o
process. Because our customers require materials that » B s AR o wodand: SOy : Meta deSCI‘Iptlon
can be used in a wide range of applications without Our Kodispace and Kddispace 4SG Wa
sacrificing performance, we offer the premier industry-  Systems with integrated desiccant are W|ndﬂ‘ﬁr Frames al"ld Fenestratiﬂn - HB FL.l"Ef
leading products for insulating glass sealants and by an extremely low moisture vapor tr Wheather you are manulactunng windows that will be used 1 { modergte or ol aed Sumed
(Throughout) CTAs desiccants, reactive thermoplastic spacers, window good gas retention, high flexibility and mates, you can rely on the high-quality performance of H.B. Fuller

aceambh adhaciuas and alazina adhaciac life.

©2021 H.B. Fuler Company




Google Analytics

All accounts > HB Fuller Global (GROL)

N | Analytics (GROL) Global Roll—up - Hist... = Q,  Try searching “Any anomalies in sessions this month?” a I o : ;
A Home .
Google Analytics Home %\NSIGHTS

» @t Customisation

Users Sessions Bounce Rate Session Duration Active Users right now @ Site speed issue: A top page

11K 12K 56.15% 2m 06s 1 6 loads more slowly now

+156% $14.2% $1.1% t6.4% —31Jan 2022 vs 1-31 Dec 2021

REPORTS
» (O Real-time

One of your top 2 pages had a significantly
Page views per minute longer load time for the month of January:

» & Audience

» 3+ Acquisition 3K https: /hbfuller.com/
. = Page Latency
» B Behaviour Site Latency
» M Conversions K
Top Active Pages Active Users
1K fen/north-amer...cure-adhesives
fzh/asia-pacifi...ring-adhesives - I}
&
0
Jar/eimea/?co...5764f467813c1
fdefeimea/
Last 7 days + AUDIENCE OVERVIEW > REAL-TIME REPORT MORE INSIGHTS >
How do you acquire users? Where are your users? When do your users visit?
Traffic Channel Source/Medium Referrals Sessions by country Users by time of day
[ 1 I 1 1 |
3K
25K

United States |

2, Attribution ™™
Q Discover
£ Admin
<

|
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Measurement

L United States - English + Updated: 11 hours ago Keywords: 951 Competitors: Add

Landscape | Overview Rankings Distribution Tags Pages Cannibalization

| hbfuller.com * |

Visibility

8.21% -

W

Keywords
Top 3

" new  lost
26 15 -

Top 10

Y174 5 .

Top 20

>221 85 .
Top 100

) 288 % 5 .

Improved vs. declined

164 7\ 130

Google 3-pack: 9 &+ Share of Voice (I

Competitors Discovery  Devices & Locations

Estimated Traffic

13.27 716

Rankings Distribution

500

400

300

Keywords

200

100

o~ Q‘d"' Cu(‘ 0‘4(‘ o Qz(‘

#4-10 #1120

VA

c o " . - . A e ~ < g . &
] ,f -] N i wia b .t.. .L\, W e . M ] va Pl QJ.\ o e N 2 at ‘L" v Ar A A ‘0/" Oa (:Q 0‘%

Featured Snippets

Mov 11,2021 -Feb 8, 2022

W\/\J\)\J\”\

Average Position

74.06 + 1.0

> & o A g 2-;.."}} F F T S e s S 3\.. §F »é‘"% £ F F & & @
< o9 9 oOF @ . i . b b} k) b k) b} b b} y

#21-100
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Top Keywords

Top Keywords Positive Impact +2.98% Negative Impact -1.35%

Keyword Pos.  Visibility Keyword Visibility gain Keyword Visibility loss
industrial paper towel adhesive solution 10 0.11% microsphere adhesives +0.11% eye lash adhesive manufacture 0.41%
adhesives for bath tissue 10 0.11% microsphere glue +0.11% automotive exterior lighting adhesives 0.41%
water filter adhesive 1+1 0.11% industrial positioning adhesive +0.11% hb Fuller glue 0.07%
industrial water filter adhesive 1 +1 0.11% positioning adhesive solution +0.11% industrial filter adhesive solution 0.07%
industrial water Filter adhesive solution 1 1+1 0.11% nonwoven positioning +0.11% ingot bonding 0.07%

View all 951 keywords View all 164 improved keywords View all 130 declined keywords
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Keyword Overlap

Keyword Overlap

hbfuller.com 41K
https./ffwerw. bostik.com/ag... 2.6K
https:/fwwehenkel-adhes,.. 283K
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Domain Overview

Domain Overview: hbfuller.com@

| Worldwide | BEus | 2 UK | B DE | . e Desktop w January 2022 w usD

Overview | Compare domains Growth report Compare by countries

User manual ¥ Send Feedback

7 Export to PDF

Authority Score Organic Search Traffic Paid Search Traffic

56 209K == 67 =

semrush Domain Rank 239.08K 4 Keywords 12.2K L Keywords
| I

Backlinks

579.4K

26 T Referring Domains A3K

Lad
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Paper Straws Keyword Performance

hbfuller.com

21.43% -2

B hbfullercom

Smart zoom P Notes
28%
219 ™
14%
7%
0% @
MNov 10 Mow 17 Dec1 Dec 11 Dec 15 Dec 1% Dec 23 Dec 27 Dec31 Jan3 Jan6 Jan$§ 3

Jan 13 Jan 17 Jan 21 Jan 25 Jan2% Feb1

i | Cement your Local SEO and find out Hyper Local Competitors — try our brand new Heatmap report and review management
platform in the Listing Management Tool.

Rankings Overview

+ Add keywords Actions s

Positions | Estimated traffic | visibility Atlforhbfuller.ccm|

11 Table settings
Keyword Intent SERP SERP Features

Pos. Nov 11 Pos.Feb& = DifF Visibility DifF Est. traffic DifF Vol. CPC URL
paper straw adhesives ( goog 1 3 13.045% new 0.06 new 20 2.18  https;/fwww.hbfuller.com/en/no...ng/paper-
paper straw glue ( google ads ] 5 ne 8.379% new 0.02 nev 10

https:/fwww.hbfuller.com/en/ei...ng/|
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Other SEO Tools
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Google Search Console

A Overview
A @rforman ce

Q. URL inspection

~ Index
|E Coverage
%g Sitemaps

&  Removals

4
~ Experience /
€ Page experience

(%) Core web vitals Y ®

b Security & Manual Actions

» Legacy tools and reports

o Links
f Settings https://search.google.com/search-console

B Submit feedback

(i) About Search Console
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https://search.google.com/search-console

= Google Trends United States v I ()

Explore what the world
is searching

Enter a search term or a topic Q

Or start with an example

@® Taylor Swift @ Kim Kardashian ® World Cup @ Football ® American football

o
L

f

Interest by sub-regio

Showing 1-3 0

https://trends.google.com/trend

r
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https://trends.google.com/trends/

PageSpeed Insights

r~ PageSpeed Insights

http://www.hbfuller.com/ ‘

Make your web pages fast on all .

. — I|IIJ¢
devices A
\wl [ <A
e
CHECK OUT J'—‘—|l ]

What's new /_:;y
(oA

Documentation N,

Learn about Web Performance

https://developers.google.com /speed/pagespeed/insights
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https://developers.google.com/speed/pagespeed/insights

Google Keyword Planner

Go g|e Ads Overview How it works  Cost FAQ  Advanced resources Sign in

summer apparel Get ideas

KEYWORD PLANNER

Sandals
Choose the right

keywords Bathing suits

The right keywords can get your ad in front of the right Jean shorts L\,
customers, and Google Ads Keyword Planner is here to

help.

Go to Keyword Planner

r
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https://ads.google.com/intl/pt-PT_pt/home/tools/keyword-planner/

Google Analytics

! Analytics H

Welcome to Google Analytics

Google Analytics gives you the free tools you need to analyze data for your business in one place, so you can
make smarter decisions.

Start measuring

Complete information

Understand your site and app users to better check the
performance of your marketing, content, products, and
maore.

Get insights only Google can

give 2
Access Google's unique insights and machine learning ’ - _‘

capabilities to make the most of your data.

https://analytics.google.com/

—
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https://analytics.google.com/

Google Data Studio

=- DataStudio = Overview

OVERVIEW GALLERY CONNECT TO DATA VISUALIZATIONS HOME

Google Data Studio

Your data is beautiful. Use it.

Unlock the power of your data with interactive dashboards and beautiful
reports that inspire smarter business decisions. It's easy and free.

USE IT FOR FREE

https://datastudio.google.com/

—
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https://datastudio.google.com/

Campaign Url Builder

WHERE TO WHY 'WHERE FROM HOW WHAT THROUGH
Reguired. Where should this link take visitors Reguired. Why the Required. Where the Reguired. How the visitor What the visitor Through which specific Use this as the URL you add to: your social post, your Google ad landing
to? Note: destination URL MUST END WITH  wisitor is coming to us visitor came from (i.e. came to us (i.e. channel). searched for, what FE  content or content variant. |page, your email CTA link, etc.
TRAILING SLASH OR FILE EXTENSION (e.g. general awareness, specific website name, audience or CRM list
specific promotion or specific publication name, the visitor is in, etc.
sale, etc.). etc.).

Destination URL Campaign Name ] Campaign Source [ Campaign Medium [ Campaign Term [ Campaign Content | Final URL

https://www.hbfuller.com/ HB-Fuller-Social linkedin social-organic https://www.hbfuller.com/?utm_source=hb-fuller-social&utm_mediums=li
https://www.hbfuller.com/ HB-Fuller-Social instagram social-organic https://www.hbfullercom/?utm_source=hb-fuller-social&utm_mediums=ir
https://www.hbfuller.com/ HB-Fuller-Social twitter social-organic https://www.hbfuller.com/?utm_source=hb-fuller-social&utm_medium=t
https://www.hbfuller.com/ HB-Fuller-Social facebook social-organic https://www.hbfullercom/?utm_source=hb-fuller-social&utm_medium=f;
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Google My Business

GO gle Business Profile Overview Business Solutions w Resources FAQs

Stand out on
Google with a free
Business Profile

Turn people who find you on Google Search and Maps
into new customers with a free Business Profile for
your storefront or service area. Personalize your
profile with photos, offers, posts, and more.

B R e

Detroit Voltage
49 (27)
Electrician in Detroit, Michigan

OVERVIEW UPDATES SERVICES REVIEWS PHO

-
(&) '(D'
CALL DIRECTIONS SAVE
I — 5
: REQUEST A QUOTE
400 Monroe St #261, ’

Detroit, M| 48226

(O Open-Closes 5PM ~

@

Sign in

Manage now

—
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http://www.google.com/business/

SEMRUSH

SEMRUSH Features  Pricing Resources Company App Center i Extra tools EN ‘ Log In | -

Get measurable results
from online marketing

Do SEO, content marketing, competitor research,
PPC and social media marketing from just one platform.

Trusted by the world’s leading brands

@ DECATHION PG SNMSUNG I=3E  Walmart>):

See what's inside

https://pt.semrush.com/

y
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Ubersuggest

Ubersuggest

Want more traffic? Ubersuggest shows you how to win the game of SEO.

Just type in a domain or a keyword to get started.

i g E R

Domain Overview - e, | | s

OVER LAST 30 DATS. OVER LAST 30 DAYS 5% ORGANKC OVIRLAST 30 DTS

Imagine being able to reverse engineer your competitors' SEO, R | e Bl v BT
content marketing, and social media marketing strategy. = .
o] o

@0 o o o

. o—0 o e o o - o o 0. 3
Ubersuggest allows you to get insight into the strategies that S
are working for others in your market so you can adopt them, Lo

NE ey A et oct L=l L

improve them, and gain an edge.

https://neilpatel.com/ubersuggest/

|
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https://neilpatel.com/ubersuggest/

SEO Analyzer

SEO Analyzer

If you're struggling to get more visitors to your site, the answer might just lie in this FREE report!

ANALYZE WEBSITE

SEO Analysis | B |

_ Critical errors s1e the
Issues tht have the Warnings e loss Recommendaiions have
highest Impact an your impatttal Biots 16 your litthe o wa impact on your
_ . Ty L} averatl SEC hoalth, auerall $EO health, SEQ heaish but are st

If you want more search traffic, all you have to do is follow the [ toien o § ) Rt e b

hote eirors are usually These ate usualty less and earect.
B Haes oo B85 the most technical 30 You technical ang something
. : : . heip ! ‘e con s iy h

website analysis report. It will point out all of the SEO errors you i oo o o et ontsiand fiing meduaty. el

hem.

need to fix in order to increase your rankings.

https://neilpatel.com/seo-analyzer/
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https://neilpatel.com/seo-analyzer/

Backlinks Neil Patel

Backlinks

Find out who links to you and your competition with our free backlink checker.

~ SEARCH

Use it to build links and boost your rankings.

DOMAIN SCORE BACKUNKS REFERRING DOMAINS ORGANICTRAFFIC

Backlink Overview = ==

Do you have more links than your competition or does your m

BACKLINKS | - 100 (3.903] ;

st

souncr ok it sy BomAIN Pacs e TR st s

competition have more links than you? seont

Pated D
-

Backlinks shows you the number of links pointing to any . sty Vi byl
domain or URL. From total link count, to .edu and .gov links to

even the exact number of unique referring domains.

https://neilpatel.com/backlinks/
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https://neilpatel.com/backlinks/

SEO Glossary

? DIGITAL MARKETING

SEO Glossary: The Most Important Terms
You Should Know

We've gathered the main SEO terms, from A to Z, in our SEQ glossary for you to look up

whenever you need it!

https://blog.hotmart.com/en/seo-glossary/

r
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SWOT Analysis for SEO

Strengths

Weaknesses

What are the possible new sources of traffic?
Are there new trends?
Did my target start search for a new theme?

Internal What are the best sources of traffic? What traffic sources don't work for the site?
What content generates the most traffic? What content does not generate traffic?
What are the current successful partnerships?
Opportunities Threats
External

Strong competitionin SEO work
Has search behavior changed drastically?

—
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What Can We (in the Business) Do?

Content

Strategy

e

Repurpose

\

Measure & Promote
Evaluate Content
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Thank you!

|
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