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Google Algorithm Updates

Photo: Brightedge

15
Updates in 

2021

https://www.searchenginejournal.com/google-algorithm-updates-for-user-experience-timeline/395070/#close
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What is SEO?
And how do search engines work?

Search Engine Optimization encapsulates all activities that contribute to 
getting a website's pages to rank at the top of search results for target 
keywords.

Crawling
The process by which 

search engines discover 
your web pages.

Ranking
Ordering search results by 

relevance to the query.

Indexing
The storing and organizing of content 

found during crawling.



Core Components

Technical 
SEO Link Building

Content Measurement



Link Building

Internal Suppliers' 
websites PR Social 

media Forums Influencers



Content

Variety

Count

Unique

Keywords

Optimize



Long Tail vs Short Tail

Short Tail Long Tail 
VS



Long Tail vs Short Tail

“industrial adhesives”

“industrial adhesives for flexible packaging”

“compostable industrial adhesives for flexible packaging”
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What each page must have

Keyword-rich links

Breadcrumb trail

SEO-friendly URL structure

(Hidden) Image alt tags

Meta description

(Hidden) Google Analytics

Page title

Header tag(s)

(Throughout) CTAs



Google Analytics



Measurement



Top Keywords



Keyword Overlap



Domain Overview



Paper Straws Keyword Performance



Other SEO Tools



Google Search Console

https://search.google.com/search-console

https://search.google.com/search-console


Google Trends

https://trends.google.com/trend
s/

https://trends.google.com/trends/


PageSpeed Insights

https://developers.google.com/speed/pagespeed/insights

https://developers.google.com/speed/pagespeed/insights


https://ads.google.com/intl/en/home/tools/keyword-planner/

Google Keyword Planner

https://ads.google.com/intl/pt-PT_pt/home/tools/keyword-planner/


Google Ana lytics

https://analytics.google.com/

https://analytics.google.com/


Google Data Studio

https://datastudio.google.com/

https://datastudio.google.com/


Campaign Ur l Builder



Google My Business

www.google.com/business/

http://www.google.com/business/


SEMRUSH

https://pt.semrush.com/

https://pt.semrush.com/


Ubersuggest

https://neilpatel.com/ubersuggest/

https://neilpatel.com/ubersuggest/


SEO Analyz er

https://neilpatel.com/seo-analyzer/

https://neilpatel.com/seo-analyzer/


Backlinks Neil Patel

https://neilpatel.com/backlinks/

https://neilpatel.com/backlinks/


SEO Glossary

https://blog.hotmart.com/en/seo-glossary/



SWOT Analysis for SEO

Internal

Strengths Weaknesses

What are the best sources of traffic?
What content generates the most traffic?
What are the current successful partnerships?

What traffic sources don't work for the site?
What content does not generate traffic?

External

Opportunities Threats

What are the possible new sources of traffic?
Are there new trends?
Did my target start search for a new theme?

Strong competition in SEO work
Has search behavior changed drastically?



What Can We (in the Business) Do?

Content 
Strategy

Create 
Content

Promote 
Content

Measure & 
Evaluate

Repurpose



Q&A



Thank you!
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